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UNIT-1

•CONCEPT



• 2.1 Entrepreneur The term entrepreneur has been derived from French 
word „entreprendre‟ which means to undertake. It can further be 
defined as to undertake risk. The risk of failure involved in trying a new 
idea or a new way of doing an existing activity. An entrepreneur is the 
one who finds an opportunity and then puts his heart, soul, brain and 
everything to convert his dreams into reality. The opportunity is in the 
form of gap in the market. The gap may be in the form of: 

• demand /market for a new product, 
• demand for a better/improved version of an existing product or 
• a new market. 

• Entrepreneurs are those who want to be their own boss. They do not like 
taking orders from others or to be bound in 9 to 5 job. They define their 
own rules; understand no boundaries and aim for the sky. 

















UNIT-2

• TYPES OF ENTITIES

















UNIT-3
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UNIT-4

BUSINESS PLAN 
PREPARATION

















UNIT-5

MOBILIZING 
RESOURCES
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